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Will Crowdfunding Save Composers in
Taiwan? An Empirical Study on
Online Fundraising Strategy

Chi-Ling PAI and Chiung-Wen HSU

Abstract

Crowdfunding is one of the most popular fundraising strategies for
independent musicians in Taiwan. FlyingV, the largest crowdfunding platform in
Taiwan, often hosts campaigns for music festivals, production of new albums,
and concert tours. Because the platform offers multiple reward options to donors,
composers can appeal directly to the interested audience and encourage online
donation without having their creative space interfered or compromised. This
paper examines the musical fundraising projects on flyingV by studying the
correlations between key variation factors, namely the amount to be raised,
number of sponsors and the options of sponsorship as independent variables,
sponsorship options, and the total number of sponsors as dependent variable.
Besides investigating the musical project presentation and its impact on funding
result, this study also compares similar projects in different industries. The
research shows that effective planning on the amount to be raised, main donation
options, and multiple level options can greatly enhance the success of the
crowdfunding projects. Therefore, musicians interested to raise fund via online
platforms should strengthen the correlations between main donation options and
the general project goals so that crowdfunding can be the primary means for
composers to fund and realize their works.

Keywords: crowdfunding, flyingV, composer, multiple level options, main
donation option

* This article, written on the subject of sociology, uses APA format.
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